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thorized by this chapter, there are authorized to 
be appropriated $2,000,000 for fiscal year 1995, 
$3,000,000 for fiscal year 1996, and $4,000,000 for 
fiscal year 1997. 

(Pub. L. 103–267, title II, § 206, June 16, 1994, 108 
Stat. 728.) 

§ 6006. ‘‘Approved bicycle helmet’’ defined 

In this chapter, the term ‘‘approved bicycle 
helmet’’ means a bicycle helmet that meets— 

(1) any interim standard described in section 
6004(b) of this title, pending establishment of a 
final standard under section 6004(c) of this 
title; and 

(2) the final standard, once it is established 
under section 6004(c) of this title. 

(Pub. L. 103–267, title II, § 207, June 16, 1994, 108 
Stat. 728.) 
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§ 6101. Findings 

The Congress makes the following findings: 
(1) Telemarketing differs from other sales 

activities in that it can be carried out by sell-
ers across State lines without direct contact 
with the consumer. Telemarketers also can be 
very mobile, easily moving from State to 
State. 

(2) Interstate telemarketing fraud has be-
come a problem of such magnitude that the re-
sources of the Federal Trade Commission are 
not sufficient to ensure adequate consumer 
protection from such fraud. 

(3) Consumers and others are estimated to 
lose $40 billion a year in telemarketing fraud. 

(4) Consumers are victimized by other forms 
of telemarketing deception and abuse. 

(5) Consequently, Congress should enact leg-
islation that will offer consumers necessary 
protection from telemarketing deception and 
abuse. 

(Pub. L. 103–297, § 2, Aug. 16, 1994, 108 Stat. 1545.) 

SHORT TITLE OF 2001 AMENDMENT 

Pub. L. 107–56, title X, § 1011(a), Oct. 26, 2001, 115 Stat. 
396, provided that: ‘‘This section [amending sections 
6102 and 6106 of this title and sections 917 and 2325 of 
Title 18, Crimes and Criminal Procedure] may be cited 
as the ‘Crimes Against Charitable Americans Act of 
2001’.’’ 

SHORT TITLE OF 2000 AMENDMENT 

Pub. L. 106–534, § 1, Nov. 22, 2000, 114 Stat. 2555, pro-
vided that: ‘‘This Act [enacting provisions set out as 
notes under this section and section 3732 of Title 42, 
The Public Health and Welfare] may be cited as the 
‘Protecting Seniors From Fraud Act’.’’ 

SHORT TITLE 

Section 1 of Pub. L. 103–297 provided that: ‘‘This Act 
[enacting this chapter and section 9b of Title 7, Agri-

culture, and amending section 52 of this title] may be 
cited as the ‘Telemarketing and Consumer Fraud and 
Abuse Prevention Act’.’’ 

DO-NOT-CALL IMPLEMENTATION 

Pub. L. 108–10, Mar. 11, 2003, 117 Stat. 557, provided 
that: 

‘‘SECTION 1. SHORT TITLE. 

‘‘This Act may be cited as the ‘Do-Not-Call Imple-
mentation Act’. 

‘‘SEC. 2. TELEMARKETING SALES RULE; DO-NOT- 
CALL REGISTRY FEES. 

‘‘The Federal Trade Commission may promulgate 
regulations establishing fees sufficient to implement 
and enforce the provisions relating to the ‘do-not-call’ 
registry of the Telemarketing Sales Rule (16 CFR 
310.4(b)(1)(iii)), promulgated under the Telemarketing 
and Consumer Fraud and Abuse Prevention Act (15 
U.S.C. 6101 et seq.). Such regulations shall be promul-
gated in accordance with section 553 of title 5, United 
States Code. Fees may be collected pursuant to this 
section for fiscal years 2003 through 2007, and shall be 
deposited and credited as offsetting collections to the 
account, Federal Trade Commission—Salaries and Ex-
penses, and shall remain available until expended. No 
amounts shall be collected as fees pursuant to this sec-
tion for such fiscal years except to the extent provided 
in advance in appropriations Acts. Such amounts shall 
be available for expenditure only to offset the costs of 
activities and services related to the implementation 
and enforcement of the Telemarketing Sales Rule, and 
other activities resulting from such implementation 
and enforcement. 

‘‘SEC. 3. FEDERAL COMMUNICATIONS COMMISSION 
DO-NOT-CALL REGULATIONS. 

‘‘Not later than 180 days after the date of enactment 
of this Act [Mar. 11, 2003], the Federal Communications 
Commission shall issue a final rule pursuant to the 
rulemaking proceeding that it began on September 18, 
2002, under the Telephone Consumer Protection Act [of 
1991] (47 U.S.C. 227 et seq.) [see Short Title of 1991 
Amendment note set out under section 609 of Title 47, 
Telegraphs, Telephones, and Radiotelegraphs]. In issu-
ing such rule, the Federal Communications Commis-
sion shall consult and coordinate with the Federal 
Trade Commission to maximize consistency with the 
rule promulgated by the Federal Trade Commission (16 
CFR 310.4(b)). 

‘‘SEC. 4. REPORTING REQUIREMENTS. 

‘‘(a) REPORT ON REGULATORY COORDINATION.—Within 
45 days after the promulgation of a final rule by the 
Federal Communications Commission as required by 
section 3, the Federal Trade Commission and the Fed-
eral Communications Commission shall each transmit 
to the Committee on Energy and Commerce of the 
House of Representatives and the Committee on Com-
merce, Science, and Transportation of the Senate a re-
port which shall include— 

‘‘(1) an analysis of the telemarketing rules promul-
gated by both the Federal Trade Commission and the 
Federal Communications Commission; 

‘‘(2) any inconsistencies between the rules promul-
gated by each such Commission and the effect of any 
such inconsistencies on consumers, and persons pay-
ing for access to the registry; and 

‘‘(3) proposals to remedy any such inconsistencies. 
‘‘(b) ANNUAL REPORT.—For each of fiscal years 2003 

through 2007, the Federal Trade Commission and the 
Federal Communications Commission shall each trans-
mit an annual report to the Committee on Energy and 
Commerce of the House of Representatives and the 
Committee on Commerce, Science, and Transportation 
of the Senate a report which shall include— 

‘‘(1) an analysis of the effectiveness of the ‘do-not- 
call’ registry as a national registry; 

‘‘(2) the number of consumers who have placed their 
telephone numbers on the registry; 
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